
 
 
 
 

 
Specialty Food Association Brings U.S. Innovation to Paris 

Award Winners and Food Entrepreneurs Highlighted 
 
NEW YORK (Aug. 9, 2016) – The Specialty Food Association is bringing 20 award-winning 
specialty foods to SIAL Paris to showcase alongside winners of SIAL innovation awards.  
Together, the products will highlight the latest innovations in food from key international 
markets. The Association owns and produces the Summer and Winter Fancy Food Shows. 
 
Based in New York, the Specialty Food Association, a not-for-profit trade association with 3,200 
member companies, is also hosting a SIAL pavilion featuring 12 of its U.S. members. Offerings 
include top-quality organic nut butters from New Jersey, fiery salsa from Texas and a range of 
pasta sauces from San Francisco, Calif. The pavilion is at booth 4N092 in the USA Pavilion at 
SIAL Paris, October 16 – 20, 2016. 
 
Exhibitors in the Specialty Food Association pavilion include: 
 

• Brooklyn Brew Shop 
• Bruce Cost Ginger Ale 
• Dave's Gourmet Inc. 
• Divino USA Inc. 
• Good Groceries Company Inc. 
• Hatch Chile Co. 

• Joe Tea & Joe Chips 
• Karmalize 
• Maison Camus 
• Renfro Foods, Inc. 
• Stonewall Kitchen 
• Vivra Chocolate 

 
The award-winning products from the Association are winners of its 2016 sofi Awards for the 
outstanding specialty foods of the year. They are among 28 winners selected from 3,200 entries 
from Association members. They were selected in a blind tasting by specialty food experts, and 
represent the best of the best in the specialty food industry. 
 
At the Association’s Summer Fancy Food Show in New York this year, winners of SIAL 
innovation awards were showcased alongside the sofi winners in high-profile showcases to 
provide new opportunities for the companies to develop their businesses in new markets. 
 
“Our joint showcases are an excellent way to present the latest new products created by 
passionate food entrepreneurs,” says Laura Santella-Saccone, chief marketing officer for the 
Specialty Food Association. 
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FOR IMMEDIATE RELEASE: 
 

http://www.sofiawards.com/


About Specialty Food Association 
Established in 1952, the Specialty Food Association is a leading source of information about the 
$120.5 billion specialty food industry, whether for benchmark statistics, product trends or stories 
about food artisans and entrepreneurs. The Association is known worldwide for its Fancy Food 
Shows, the sofi™ Awards for outstanding products of the year, strong education programs, and 
one-to-one business building opportunities. Today, the not-for-profit Association has more than 
3,200 members, including manufacturers, distributors, exporters, retailers, brokers, importers and 
allied professionals in the U.S and abroad. 
 
Facebook: facebook.com/craftcarejoy  
Twitter: twitter.com/craftcarejoy 
LinkedIn: Specialty Food Industry Group  
Pinterest: pinterest.com/craftcarejoy  
Instagram: specialtyfoodassociation 
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